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The Importance of Corporate Identity

Our corporate identity has been designed to accurately reflect PRWT Services,
Inc. brand. As PRWT Services, Inc. grows in its industry, consistent a pplication

of the brand is crucial to maintaining the appropriate image.

This manual contains guidelines, rules and examples for upholding the corporate
identity throughout all aspects of our corporate and marketing communications.
Every PRWT Services, Inc. associate is responsible for ensuring that the materials
produced under their supervision adhere to these standards given within this

brochure.

It is very easy to overlook seemingly minor details when applying the new
identity, yet these types of mistakes can damage the brand and create roadblocks
in reaching our branding objective. Always adhere to these guidelines in the
following pages to guarantee smooth and successful implementation of our new

corporate identity.
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PRWT SERVICES, INC.
Corporate Mark

Digital versions of the logo can be found at www.PRWT.com/Logo

™

PRWT

SERVICES, INC.

SERVICES, INC.

SERVICES, INC.

6 6

SERVICES, INC.

%Ssnvxes& INC,

b

Pantone 288 M (Blue) Pantone 2725 M (Lavender)
Four Color (100¢,67m,0y,23K) Four Color (77¢,68m,0y,0K)

Pantone 2915 M (Light Blue)
Four Color (59¢,7m,0y,0k)
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PRWT SERVICES, INC.
Corporate Mark

Digital versions of the logo can be found at www.PRWT.com/Logo

SERVICES, INC.

SERVICES, INC,

SERVICES, INC,

One color version:
Black

Text color version:

PMS 288 M (Blue)

PMS 2725 M (Lavender)
PMS 2915 M (Light Blue)

Four-color text version:

PMS 288 M (Blue)

Equivalent = 100c¢,67m,0y,23k
PMS 2725 M (Lavender)
Equivalent = 77¢,68m,0y,0k
PMS 2915 M (Light Blue)
Equivalent = 59¢,7m,0y,0k
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PRWT SERVICES, INC.
Corporate Mark

™
%SERVICES, INC.

™
%SERVICES, INC.

™
%SERVICES, INC.

Preferred usage of the
corporate mark is full-color on
white background.

Other text color permitted uses:
PMS 288 M (Blue)

PMS 2725 M (Lavender)

PMS 2915 M (Light Blue)

One-color, black

Reverse out black with white
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PRWT SERVICES, INC.
Corporate Mark

; . Full color on a light area
S : . of a photograph

Full color on a dark area
of a photograph

Black on a light area
of a photograph

SERVICES, INC.

White on a dark area of
a photograph
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PRWT SERVICES, INC.
Corporate Mark

Preferred clearance area:
When possible, keep a clear distance around the logo, equivalent to approximately
one-half the width of the corporate mark.

SERVICES, INC.
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PRWT SERVICES, INC.
Corporate Mark

The mark and typography as shown below are the approved way to use the logo
(Color options as noted earlier are also approved).

™

I’ﬁW‘I’ SERVICES, INC, APPROVED LOGO

The following illustrate examples of inappropriate manipulation of the logo
which are not approved.

n > SERVICES, INC. @ Changing positions or size

of the logo is not approved.

™

SERVICES, INC, Warping the logo by changing

@ the X/Y coordinates ratios is
not approved.

™ Only the color variations shown
is this manual can be used.

SERVICES, INC. . e
@ Changing the organization
colors is not allowed.

l’“m Services, INC.

@ The typeface can not
be changed.

continue




PRWT SERVICES, INC.
Corporate Mark

For marketing materials and correspondence, the following typefaces should be used.
For online or presentations, Helvetica may replace ITC Avant Garde Gothic Demi. For
certain promotional materials other faces maybe used, but only with the approval of
communications.

™

SERVICES, INC.

Corporate mark font usage:
PRWT = Impact / modified
Services, inc. = MicroSoft Uigahur

PRIMARY TYPOGRAPHY:
Helvetica bold or Arial bold
May be used for headlines, subheads, or for emphasis in copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdesfghijkimnopqgrstuvwxyz
1234567890! @ #$% " &*()

Helvetica or Arial
May be used for body copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdesfghijkimnopqrstuvwxyz
1234567890! @ #$%"&*()

ltalicized versions of the fonts may also be used as a needed not for large amounts of copy.
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PRWT SERVICES, INC.
Corporate Mark

SECONDARY TYPOGRAPHY:
Times New Roman Bold
May be used for headlines, subheads, or for emphasis in copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdesfghijklmnopqrstuvwxyz
1234567890! @#$% " &*()

Times New Roman
May be used for body copy

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdesfghijklmnopqrstuvwxyz
1234567890! @#$%"&*()

Italicized versions of the fonts may also be used as a needed not for large amounts of copy.




